
Curriculum Vitae (english) 

 
Education 

Degree Institution Date 

Bachelor with Honours of Economics 
University оf Niš, Faculty of 

Economics 
29.11.2007. 

Master of Economics 
University оf Niš, Faculty of 

Economics 
24.9.2010. 

PhD  in Economics 
University оf Niš, Faculty of 

Economics 
2.3.2016. 

 
Personal skills and competences  

Foreign language 1 (level) English (advanced) 

Foreign language 2 (level) French (intermediary)  

Computer skills MS Office Pack, SQL, SPSS, web browsers… 

FOther skills  
presentation, communication skills and skills related to motivating students 
and coordinating their individual and teamwork research activities, research-
related skills, оrganizational skills 

 

Professional / Work experience 

Position Employer Period 

Teaching associate – 
Assistant, Assistant 

professor 
University of Niš - Faculty of Economics 2008 - 

Project manager, 
manager’s assistant, 
trainer, researcher 

NGOs Local Democracy Agency, Serbian 
Network of Children Organizations, Association 
for children and youth development – Open club 

September 2006-
October 2008 

 
Academic carier 

 
Election date 

Teaching associate 1.10.2008. 

Assistant 1.12.2010. 

Assistant professor 27.3.2017. 

Associate professor 
 

Full professor 
 

 
 

First and last name Ana Popović 

Date of birth May 11th 1982 

Place of birth Niš, Serbia 

Nationality Serbian  



 

Extracurricular аctivities 

Participation in domestic projects: 

 researcher on Faculty of Economics Nis project  Science and world economic crisis  2011.-
2013.  

 researcher on Faculty of Economics Nis project  Anticrisis policies and post-crisis processes –
challenges for economic science 2014.-2016. 

 Јunior innovation expert on the projectIncreasing the competitiveness of the economy of the 
Nis region by stimulating innovation activities in the SME sector (Regional Socio-Economic 
Development Programme 2), 01.01.2010.-01.01.2012. 
http://europa.rs/mapa/map/projectdetail/492cfe.html?project_id=63 

 Consultant for Local youth strategy and action plan, 2010. 

 Projects related to consumer protection within Consumer organization of Nis since 2010 

 Assistant and researcher on the project Civil society –responsible government (Norwegian 
Ministry for foreign affairs  and ISC, 2010.) 

 Project manager’s assistant on the projects supported by Serbian Ministry for Youth and 
Sports One place for all the young 2008-2009. and Together towards local strategy for youth, 
2010. 

 Involvement on the projects for implementing National Poverty Reduction Strategy within 
Centre for human rights, since 2008. 

 Project coordinator on the project School of children rights, financed by International Youth 
Foundation, 2004. 

Participation in international projects: 

 Researcher, trainer and manager’s assistant on the project Finally – Financial Literacy for the 
Roma, 

 527860-LLP-1-2012-1-SI-GRUNDTVIG-GMP, 1.10. (1.11.) 2012. -30.9.2015 
http://finally.splet.arnes.si/publications/ 

 Senior expert on the project Inclusion for Employment, financed by European Social Fund, 
2011-2015. (https://investinginyourfuture.gov.mt/project/equal-opportunities/inclusion-for-
employment-37060623  ) 

 Trainer on Net4 tour IPA project – Serbia – Bulgaria cross border network for cooperation in 
tourism, RD-02-29-221, 28.7.2011. - 25. 7. 2012. http://net4tour.org/ 

 Coordinator on the IPA CBC Serbia-Bulgaria ATM Integration project, RD 02-29-26/21.01.2013, 
22.01.2013. – 21.01.2014. http://07-13.ipacbc-bgrs.eu/upload/docs/2015-01/2_29.pdf 

 Coordinator of the project War and Propaganda, 2010-2011.год., financed by foundation 
OFAJ, partners: Dachau Memorial Centre, Germany and Oradour Sur Glane Memorial Centre, 
France 

 Youth leader on Youth in Action Program of European Commission since 2010. 

 Mentor for participants of European Voluntary Service Program of European Commission 
2009-2012. 

Professional development: 

 STUDY VISITS 
Period: 1.3.-30.6.2014. 
Institution: University of Helsinki  (Faculty of Behavioral Sciences - Department for Teacher 
Education) 
Position: visiting researcher 
Main activities: 
- conducting independent research within research group and doctoral seminar 
- participation in and organization of scientific events 



- writing academic publications  
 

 NONFORMAL EDUCATION–  more than 20 trainings in the field of enterprenurship, 
project cycle management, consumer and human rights, youth policies, since 2007. The 
most important trainings: 

 Training for evaluators of the projects in the field of science, innovation and technological 
development, Nis, 2014. Certificate of scientific institute Mihajlo Pupin and Centre for 
Social Innovation, Austria. 

 Training for Trainers onEU Project Cycle Management, Banska Bystrica, Slovakia, 2007; 
organizer: CVNO Slovakia, European Comission certificate, 

 Training for Trainers of new business ventures,Nis, 2007. , organizer: Aacademy for 
Women Enterpreneusrhip, OSCE сcerificate 

 Training for TrainersYouth Entrepreneurship, Buenos Aires, 2004. , certificate of 
International Youth Foundation (US) 

Lecturesheldat other institutions,at home and abroad: 

 Applying Philosophy of Marketing in Higher Education? – 29.4.2014., Faculty of 
Behavioural Sciences, University of Helsinki 

 Marketing Concept – Specifics of Its Application in Higher Educatiton institutions, 
University of Jyväskylä, 21.8.2014. 

(+ see the list of the lectures on invitation) 

Membership of professional bodies: 

Member of: 

 EuropeanSocial Change and Social Marketing Association,  

 Serbian Marketing Association; 

 Consumer organization of the City of Nis  (Secretary general 2012-2015.) 

Realizedtraining, seminars orlecturesby invitation: 

Realized trainings  - for various groups of participants: 

 Trainings on project cycle management – Youth Centre, Niš, Tavolo Trentino Kraljevо (2008.-
2010.),  

 Training on marketing communications for employees in tourism sector within project 
Net4tour, 2011. (http://net4tour.org/),  

 Trainings on marketing strategies and marketing communications on International Summer 
School of Economics 2010 and 2012. 

 Training for using business simulations Sim Brand (http://www.cesim.com/)) – certified 
trainer for instructors; 

 Training on marketing decision making - preparing students for Peak Time case study and 
business simulation competition, in Riga, Lethua, 2013 

 Mentoring students on Ekostud project financed by PECD foundation, 2013. 

 Financial literacy training (module on responsible consumption) within Finally project, 2015. 

 Training on Market positioning on Smart academy, 2015.  

 Training on marketing communications for pupils of Secondary school of Economics in Nis – 
participants in Innovation in banking competition, 2016. (http://bit.ly/ucenickeInovacije);  

 Training on Destination branding for Niš greeters, 2014. 2015. и 2016. 
 
Lectures on invitation: 

 Consumption patterns of Roma – how to set priorities (presentation of research findings from 
six countries), Broaden Horizons International Conference – Networks and Experiences for 
Successful Roma Inclusion, 26.-27.11.2015., Novo Mesto, Slovenia, Organizer: RIC Novo Mesto 

 Role of marketing in positioning  your product or business on the market -  Smart Academy, 



Mediana Municipality, Nis, 14.3.2015.  

 Branding Finnish Higher Education –Turku Amattikorkeakoulu, Turku, Finland, 4.6.2014.  

 Cause-related marketing: Managing relationships with multiple stakeholders in order to 
improve system 

 for children rights promotion and protection, Work discussion about The Balkan Resource 
Center for Children, 21.11.2011., Sofia, Bulgaria, organizers: Bulgarian National Network of 
Organizations for Children, OAK  foundation and UNICEF, 

 Creating innovative products and services in order to satisfy your consumers – from idea to 
realization – International Summer School of Economics,  Niska Banja, August, 2011 

Key qualifications: 

Strategic marketing, higher education marketing, nonprofit organizations marketing, social marketing, 
socially responsible marketing, consumer protection, marketing communications, consumer behavior, 
project cycle management 
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