Table 9.1. Scientific, artistic and professional qualifications of teacher and teaching engagement
	Name and Surname
	Suzana M. Đukić

	Academic title
	Full  Professor

	Name of the institution the teacher works for full- or part-time and since when
	Faculty of Economics, University of Niš, 1994


	Narrow scientific or artistic field
	Business Administration

	Academic career

	
	Year 
	Institution
	Научна или уметничка област 
	Ужа научна, уметничка или стручна област

	Promotion
	2017
	Faculty of Economics, University of Niš
	Economic Sciences
	Business Administration

	Doctoral dissertation
	2007
	Faculty of Economics, University of Niš
	Economic Sciences
	Business Administration

	Specialization
	-
	-
	-
	-

	Master’s thesis
	1998
	Faculty of Economics, University of Belgrade
	Economic Sciences
	Marketing

	Diploma
	1992
	Faculty of Economics, University of Niš
	Economic Sciences
	Economics

	The course list the teacher is accredited for on the first or second degree of study

	No..

1,2,3....
	Course code
	Course title     
	Teaching method
	Study program title
	Study type

 (UPS, SPS, UAS, MPS, MAS, SAS)

	1. 
	20.4533
	Marketing
	Active learning
	Economics 180

Economics
	UAS

	2. 
	20.4586
	Marketing Communication
	Active learning
	Economics 180

Economics
	UAS

	3. 
	20.458
	Consumer Behavior
	Active learning
	Economics 180

Economics
	UAS

	4. 
	20.7320
	Relationship Marketing
	Active learning
	Economics 180

Economics
	MAS

	5. 
	20.7353
	Service Marketing
	Active learning
	Economics 180

Economics
	MAS

	Representative references (a minimum of 5 and a maximum of 10)
	
	
	
	
	Докторске академске

	1. 
	Stanković, LJ., Đukić, S.  (2019, 2013). Marketing. (udžbenik) Univerzitet u Nišu, Ekonomski fakultet. 619 strana.ISBN 978-86-6139-070-8,  COBISS.SR-ID 200787980.

	2. 
	Stanković, LJ., Đukić, S. (2014). Marketing komuniciranje. (udžbenik) Univerzitet u Nišu, Ekonomski fakultet. 425 strana. ISBN  978-86-6139-090-6, COBISS.SR-ID 206178316.

	3. 
	Đukić, S. (2016) „Analiza determinanti konkurentske pozicije velikih preduzeća u Republici Srbiji“ u: „Unapređenje konkurentnosti Republike Srbije“  (redaktor Bojan Krstić) (kolektivna monografija). Ekonomski fakultet Niš, str: 179-219 (66889 karaktera), ISBN 978-86-6139-121-7, COBISS.SR-ID 224274444. (M43) 

	4. 
	Đukić, S. (2015) „Marketing inovacije kao ključni faktor konkurentske prednosti preduzeća“, u: Uticaj inovacija na poslovne performnanse preduzeća, (redaktor Ljiljana Stanković), (kolektivna monografija), Ekonomski fakultet Niš, str: 125-174 (108339 karaktera),  ISBN 978-86-6139-098-2, COBISS.SR-ID 220613644. (M 42) 

	5. 
	Đukić, S., Stanković, LJ. (2015) The Role of Marketing in the Process of Overcoming the Crisis of the Enterpise, Tematski zbornik: The Determinants of Competitiveness, Faculty of Economics, Niš (eds. B. Krstić, Z. Paszek), pp. 77-92, ISBN 978‐86‐6139‐113‐2 (M 14)

	6. 
	Đukić, S., Stanković, LJ., Lepojević, V. (2015). Improvement of Innovation Capacity of SMEs in Republic of Serbia by Connecting with Key Stakeholders, Inzinerine Ekonomika-Engineering Economics, Vol. 26, No. 4, pp. 431-441.1233.

	7. 
	Lepojević, V., Đukić, S. (2018) Factors Affecting Customer Loyalty in the Business market – An Empirical Study in the Republic of Serbia, Facta Universitatis, Series: Economics and Organization, Vol. 15, No. str. 245-256.  (M 51)

	8. 
	Đukić, S., Đorđević, B., Berber, N. (2018) Uticaj ponašanja zaposlenih na percipirani kvalitet usluge, Marketing, Vol. 49, Br. 1, 2018, str. 19-29 (M 51)

	9. 
	Đukić, S, Stanković, LJ. (2014) Problems in the Valuation of Business Customers, Economic Themes, Vol. 52,  No. 4, pp. 389-401, ISSN 0353-8648 (M 51) 

	10. 
	Đukić, S. (2014) Potrošač kao učesnik inovacionih mreža, Marketing, Vol. 46, br. 1, str. 3-11,  ISSN 0354-4699 (M 51)  

	Data summary of the teacher's scientific, that is, artistic and professional activities

	Total number of citation
	over100

	Total number of papers listed in SCI (SSCI)
	1

	Current project participation
	Domestic                                               2
	International                        

	Professional enhancement 
	School of Business, Clermont Ferrand, France,  3 weeks - 2009 (TEMPUS projec JEP CD 41103 Master course- International Business Development)

	Other data you consider relevant


