Table 9.1. Scientific, artistic and professional qualifications of teacher and teaching engagement
	Name and Surname 
	Goran Milovanović

	Academic title
	Full Professor

	Name of the institution the teacher works for full- or part-time and since when
	Faculty of Economics, University of Niš, 02.10.1989.

	Narrow scientific or artistic field
	Business Management

	Academic career

	
	Year 
	Institution 
	Science or Arts 
	Narrow scientific, artistic or professional field

	Promotion
	2008
	Faculty of Economics, University of Niš  


	Economic Sciences
	Business Management

	Doctoral dissertation
	1997
	Faculty of Economics, University of Belgrade
	Economic Sciences
	Business Management

	Specialization
	
	
	
	

	Master’s thesis
	1993
	Faculty of Economics, University of Belgrade
	Economic Sciences
	Business Management

	Diploma
	1988
	Faculty of Economics, University of Niš  


	Economic Sciences
	Business Management

	The list of courses the teacher is accredited for on the first or second degree of study

	No..
	Course code
	Course title     
	Teaching method
	Study program title 
	Study type

 (UPS, SPS, UAS, MPS, MAS, SAS)

	1.
	20.4545
	Strategic Logistics Management
	
	Economics
	UAS

	2.
	20.4550
	International Marketing
	
	Economics
	UAS

	3.
	20.7331
	Supply Chain Management
	
	Economics
	MAS

	4.
	20.7360
	Reverse Logistics
	
	Economics
	MAS

	5.
	20.7320
	Relationship Marketing
	
	Economics
	MAS

	Representative references (a minimum of 5 and maximum of 10)

	1. 1.
	Barac, N. & Milovanović, G. (2006). Strategijski menadžment logistike. Niš: SKC.

	2. 2.
	Milovanović, G. & Barac, N. (2007). Riversna logistika kao deo lanca snabdevanja. Niš: Ekonomski fakultet.

	3. 3.
	Milovanović, G., Krstić, B., Jovanović, S. (2013). Impact of Global Economic Crisis on the Serbian Economy and the Possibilities of Its Overcoming. Actual Problems of Economics, 140 (2), 281-288.

	4. 4.
	Milovanović, G. & Krstić, B. (2013). Jezički problemi u međunarodnom marketingu - iskustva kompanija na tržištu Kine. Marketing, 44 (3), 264-273.

	5. 5.
	Milovanović, G. (2015). Kulturno okruženje i njegova relevantnost za međunarodni marketing. Niš: Ekonomski fakultet.

	6. 6.
	Figar, N., Milojević, R., Milovanović, G. (2015). The Degree of Development of Cost-Sensitive Culture in Enterprises in the Republic of Serbia. TEME, 39 (4), 1219-1233. 

	7. 7.
	Milovanović, G. (2018). Uticaj promena na globalnom tržištu na prirodu i funkcionisanje savremenih lanaca snabdevanja. LIMEN 2018. Beograd, 13. decembar, doi: 10.31410/limen.2018.66.

	8. 8.
	Milovanović, G. (2018). Foreign Direct Investment as Development Potential of Serbian Economy. EuroEconomica, 37 (1), 30-41.

	9. 9
	Milovanović, G. Milovanović, S., Popović, G. (2018). Uticaj prirodnih katastrofa na lance snabdevanja. Megatrend revija, 15 (1), 139-158.

	10. 10.
	Popović, G., Milovanović, G. Stanujkić, D. (2018). Prioritization of Strategies for Tourism Development by Applying SWOT-SWARA Analysis: The Case of Sokobanja SPA. TEME, doi: 10.22190/TEME1803999P.

	Data summary of the  teacher's scientific, that is, artistic and professional activities

	Total number of citation
	127

	Total number of papers listed in SCI (SSCI)
	2

	Current project participation
	Domestic           2
	International                            

	Professional enhancement 
	1. Otto-von-Guericke-Universität Magdeburg; Lehrstuhl Logistik, IFSL TU Dresden-Fakultät Maschinenwesen Institut für Fördertechnik, Baumaschinen und Logistik (2006).
2. Univerza v Ljubljani; Ekonomska fakulteta, Ljubljana (2008).

	Other data you consider relevant


