Table 5.2. Course specification 
	Study program: Economics

	Назив предмета: Hotel and Tourism Management

	Teacher/Teachers: Prof. Sonja Jovanović, Ivana Ilić

	Course status: required for the module Tourism Management; elective for the modules Finance, Banking and Insurance; International Management; Marketing; Enterprise Management and Economics 180 ECTS.

	ECTS points: 7

	Requirements:

	Course goals
The course aims to provide students with basic theoretical and practical knowledge in the management field of tourism and hospitality. Reviewing the application of an adequate management concept in the tourism industry in conditions of increasing competition in the tourism market and pointing out that a successful business policy in tourism is founded on constant changes to adapt to modern trends in the tourist market.

	Course outcomes
Learning the specifics of management in tourism; introducing modern tendencies in the business orientation of hotel companies; developing the ability to understand and analyze fundamental problems in business, as well as making strategic decisions; the ability to comprehend the needs for changes in the tourist offer and business connection of hotels and other companies in tourism; mastering the knowledge needed for strategic service management and adapting hotel companies to market trends.

	Course content
Theoretical teaching
Fundamental assumptions of the development of the tourism industry. Specifics of management in tourism. The resource base of tourism development. Human resources in the development of tourism. Entrepreneurship and innovation in tourism development. Tourism development strategy in tourist management. Planning in the tourist complex management. Characteristics of accommodation facilities. Future trends in the hotel industry. International hotel chains. Transportation as an element of the tourist offer. Characteristics and importance of intermediaries in the sale of tourist services. Quality management in tourism. The role of the state in the development of tourism.
Practical teaching
The significance and importance of management in tourism. Natural and human resources in the development of tourism. Concept, methods and techniques of strategic management. Planning models in tourism. Classification and categorization of accommodation facilities. Internal and external factors of the expansion of international hotel chains. The role and importance of tour operators. The role and activities of travel agencies. Some aspects of Serbia's tourism policy.

	Literature 

Radosavljević, G. (2009) Menadžment u turizmu, Univerzitet u Kragejevcu, Ekonomski fakultet
Stefanović, V. (2010) Turistički menadžment, Univerzitet u Nišu, Prirodno-matematički fakultet

	Classes of active learning: 
	Theory classes: 4
	Practical coursework: 1

	Teaching methods and activities
Lectures, case studies, discussions, presenting a seminar paper, presentations

	Assessment (100-point overall maximum)

	Pre examination activities
	points

	Final exam 
	points

	Activities in class
	20
	Written exam
	

	Practical coursework
	10
	Oral exam
	50

	Colloquium/s
	20
	..........
	

	Seminar/s
	
	
	

	The way of assessing knowledge can be different. The table shows only some options: (written exams, oral exams, project presentations, seminars, etc.

	


